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PROJECT 01

raso

TYPOGRAPY PROJECT

Traso is a South American travel conference that takes place simultaneously in different
countries in the continent. The branding was designed to represent all the cultures, have
good readability, and be visually interesting. Colourful - fun - clean are some of the key-
words | based the brand concept on to guide my process.
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Project O1
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Travel South Amenco Conference

THURSDAY August 2
S SIS Full-Doy Werkshops

4:30 prn

S Half-Day Warkshops

I2:00 pm

Keynole Preseniofion
Christean Helms

FRIDAY August 3

&:00 am

B30 om

&:40 am

@:2% am

1030 am

1650 am

1m0 am

00 pm

100 pmi

4:40 pm

8130 g -
10 ;00 pn

Continental Breakiss), Exhibits &
Markeiplace Opan

Cpaning Remarks

From The Monctype Archives
Daniel Rhatigan

Inside Paragraophs

Cyrus Highamith

COFFEE BREAK

Tha Yista Sons Wood Type Project
Ashlay John Pigford & Tricka Treocy

What's Cur Vector Victer? Oplimizing Typefaces
for Cockpit Navigation Steve Matteson

25 Yoars of German Typefaces, and
the Revivals Shll With Us

Chan Reymolds
LUNCH BREAK
Engraving and Type, A Beautiful but Some=

what Dysfunclional Relationship

Koncy Shoron Colling

HE&F|'s Landmark: Discovaries in Crealing inkine
and Dimensional Type

Erin MicLaughlin

Harmenization versus Standardizaticn: The
Cose of Air Inuil
Jean=Bapdiste Lavde

COFFEE BREAK
TRASD Catalyst Award Prasaniation
Lincfype: The Fim

END OF DAY 2

August 4
8:00:am Confinental Breaklast, E
Marketplace Opan
B30 am Cpening Rarmarks
Bo40 am Bustani: A Classic Arabix

Caolligraphic Features
Patrick Geosgon & Komal

1:25 0m Learning To Design The
fark Jamea

1005 am COFFEE BREAK

1050 s HTMLS Enabled: Respor
Cralg Kroeger

1050 am  Perscnalype: Living Typ
Amy Poposelios

nigam Pross Chacks in the Age
Erik Vorhes

NS am Mongolan Script: From
Digital Foni
Jo D Boerdemoeher

1215 pm LUNCH BREAKE

2:00 pam My Type of Baer Rafoel |
3:30 pm The Daily Pangram Cros

2d6 pm Eickstarter Ponel Discus:
Thamas Phinney

S0dpm  S50TATypography Awar
30 pm - The Infamous Type Cuiz

18 200 pm
END OF DY 3
SUNDAY August
Continental Breakfast, Exhibits &
Marketploce Open
Opening Remarks

Bustani: & Classic Arobic Typefoce with
Calligraphic Features Patrick Glassas
& Eomal Monsour

Hamilton Wood Typs & Prinfing Musaum Prasentation
Bill Moran & im Moran

10205 am COFFEE BREAK

10: 30 am Bofore the Circus Come To Towrn: The Proirie Print
Shop of Andrew King Giflian Motharsill

10-50 am Cusiom Step Anbonio Covedond

110 am Percaption of Typefoces: A Quantitativa
Visual Methodology Belh Koch

135 am Ml;l'rl;ln "'ﬁi|ﬂg Raform Shewve Ross

1315 pim Tablets and Thesr Typographic Challenges
Ricorda Marting
FEU N Closing Remarks

END OF CONFERENCE
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allspice

APP + LOGO DESIGN

This project started by choosing a local business, and modernised it by creating

a new logo and business concept. | chose AllSpice, a spice shop in the area but
instead of being just a store, the new concept includes its own spices delivery app
where customers can order personalised boxes of spices and other products.

PROJECT 02
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Project 02

about us your account

— - BRINGING SPICES Check Out
i "bacl- { Vi34 DIRECTLY TO YOU

| L= i ¥ 0

L ) il L YL Saved ltems
We created this app because ourlove

for cooking made us realise how

necessary spices are. As forgetful Past O rd ers

individuals we can sometimes forget
c re a e O u r ':_ 1 '|r to write down the spices that we are in
- -u\'| L T =Tl [ i ':. 5 B M need of, therefore we thought it was

L YL W el A LN-RAR about time to bring a solution.

L]
Order your spices all together on a
S I c e Dx monthly, or not, basis, and gather info Paymen t
on the spices you use the most to
T .
¥ F 4 L 4
] = |

Saved Boxes

create the most personalised spice

box for you and your kitchen. Contact Us

PERSOMALISE & CHOOSE
Spices - Size

FILTER

502 5470

40Z 54.70
10 OZ 58.70

check out past orders
50Z 54.70

ORDER AGAIN

Re-order and save time

50z $470 «x1 12box 12/07/2022 $40

create your -
-
spl CE bOX 50z $470 x1 12box  10/03/2022 $40

12box  02/01/2022 $40

FTHYMI 50Z 54.70

502 54.70

PERSOMALISE & CHOOSE
Splces - Size FILTER W Soz 8470 x1

GINGER W 507 5470 / .
e .Ginger







mrc malaysia

LAYOUT DESIGN

MRC Malaysia was looking to get a company brochure and a project booklet for
clients. The project started by understanding the needs of the brochure which in-
cluded it being clear, having good readability, and following brand guidelines with
some creative freedom to make the brochure visually interesting.

PROJECT 03
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Project 03
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san miguel

BRANDING PROJECT

Mexican bakery inspired by San Miguel de Allende, a colourful and vibrant
city in Mexico. The bakery wanted to use the fun colours found in the city,
while also creating fun patterns of typical Mexican culture and ancient civili-

zations.

PROJECT 04
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next

EVENT BRANDING

Startup and entrepreneurs awards program called Next Entrepreneur Exchange Track,
where people voted for their favourite growing businesses in Kuala Lumpur, Malaysia,
and other SouthEast Asian countries. | worked on this project during my tenure at
Sienna DMB. The client provided us with a logo, and we then created a brand for the
event which we applied for all collaterals and social media content.

PROJECT 05
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Mt Entraprensurs Eschenge Track

_ERTIFICATE OF
RECOGNITION

Presented to

Suzanna Bintin Zulkifli

VOLUNTEER

Syed Habkill Aljefiri

Chairman, Malaysion Aisaciation of
ASEAN Young Enlrepreneurs [MAAYE]

N Ul

NEXE

Sth-G1h December 2077
Merara MIT], Kuala Lumpur

CERTIFICATE OF APPRECIATION

Fresented to

et

Malaysia Debt Venture Berhad

as champion ecosystem
partner for NEXT

BOal
| AR

R SR e TPkl T

)

18§ |

Syed Mabil Aljeffri
Chairman, Malaysion Associotion of
ASEAN Taung Enfreprenaurs (MAATE) |

Sijil Penyertaan
Usahawan Cemerlang

Kepadao
Tuan Haji Hamdan bin Mohamad
Monsoon Tropika

_y

Syed MNabil Aljeffri

Pengerusi

e o MALAYSIAN

. A IR T RN

A A AL

BATRADE i i ol 1,




Next Entrepreneurs Exchange Track
& Corporate Entreprensurship Responsibility Initiatne

oth-6th

DECEMBER 2017
at MITI Kuala Lumpur

Register at

http://bit/ly/NX17genreg

wwwrr'-au..' g
rskiElmasye org

\ \**\}

fL

Next Entrepreneurs Exchange Track
& Corporate Entreprensurship Responsibility Initiatie

9th-6th

DECEMBER 2017
at MIT| Kuala Lumpur

Register at

http://bit/ly/NX17genreg

MM S MIDA il Oy

T o B —

o TEE o




What's your NEXT

MITI Buildin
S business project?

L N - S EL = ST

[ T ]
it b S SuhGm Duasabes i LT

WIWWLMaaya org

nexe -

Next Entrepreneurs Exchange Track

Next Entreprencurs Exchange Track : .
o = — & Corporate Ertreprersunship Respormibdisy Initiative
Sth-6th December 2017 5th-6th December 2017
Register! Link in Bio #NEXTI’TI'DU’EITIE"I'
WV I e CI R
WWWLITISIEDTE
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THANK YOU

ROCKETEERS ¢

[ ] I . :| =
¥ Rocket your business and
ideas to new heights!

#NEXTmovement
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1 Have you regisfered!? —*

#NEXTmovement

Have you registered!?
#NEXTmovement
5th December

—

4 ;
3 Maayeory
i -

o #_ARSE =
5th DECEMBER

9:30AM

EE TSHIRTS

or lucky participants

Become a rocketeer!
“" #NEXTmovement
5th December

NEXEt

Sth Decersber 2017

% FIRST100
o ——— TO REGISTER

on fhe 3lh morning
&\ ywill get free
o iEAKFAST

Mext Entrepreneurs Exchange Track

& Lpiporate Enbrepeereurship Mesgonsshalt y |ratvlve

MR Mext Entreprencurs Exchange Track
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collective

BRANDING PROJECT

Project included selecting a local business of our preference to rebrand it fol-
lowing our design knowledge. | chose an environmental-friendly shop called “The
Collective” where people can find sustainable substitutes to everyday needs like
bathroom, beauty, and kitchen items. The branding goal was to push the existing
brand to the next level by making it modern - minimal - earthy.

PROJECT 06
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Project 06

[ | | Shop smorter.
{ /] %avetne plonel.

. Ehcllp smarier, :
- Save fhe planet. .
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julieta jolis

BRANDING PROJECT

Fashion design student looking for a brand concept for her portfolio,
and final exhibition. The brand is named after her, and from listening
to her wants and needs | created a logo and branded collaterals, and
designed the layout of the portfolio booklet.

PROJECT 07
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Carolina Biercamp

FOUNDER /DESIGNER
Carolina Biercamp
Buenos Aires, Argentina

cbiercamp.gmail.com

references

Hyena Nam

GRAPHIC DESIGN PROFESSOR

Grand View Universit
lowa, US

hnam(@grandview.edu

Deborah Bottreau

GRAPHIC DESIGNER /FOUNDER

Sienna DMB
Kuala Lumpur, Malaysia

deb(@sienna-dmb.com

Steve Miller

GRAPHIC DESIGN PROFESSOR

MRC Malaysia
Kuala Lumpur, Malaysia

steve.miller@mrc.com.my

Erin Kim Cho

VIEWFINDER MAGAZINE

Grand View Universit
lowa, US

ekimcho(@grandview.com
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